
Maker Product 

Design Challenge

Design, Pitch, Fabricate & Sell

$5K Grand Prize
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Capital Campaign Gift Item

 Design a gift item for donors at the < $100K level

 Pitch gift concept for Phase B selection

 Fabricate 20 units in the maker lab

 Sell 19 items in the Bookstore (1 unit saved for judging)

 Grand Prize of $5,000

 Options for fabrication of hundreds of units
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Capital Campaign

 5 year $1B “Innovating With A Mission” Campaign

 Campaign Priorities
– Student scholarships and access

– Faculty learning and investments

– Student investments and resources 

 Gift Concept: 
– Should invoke emotion and acknowledge how the university and 

students are impacted by the campaign;

– Donors $100 - $100K, typically in 35-65 age range

– Consider functional, practical, branded gifts
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Teams

 Teams of 3-8

 Currently registered students

 Interdisciplinary teams advised since tasks include:
– Conceptual and aesthetic design Costing & Pricing

– Engineering & Fabrication Marketing & Sales

 Register team by deadline
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Key People & Resources
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Competition Coordinator Dr. Michelle Maranowski

Donor Relations Kelly De Leon-Lopez

Maker Lab Jiayi Wang

Bookstore Manager Linda Cullens

Competition Web Site
- Competition Description
- Updates
- Q & A



Key Dates 
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March 13 Registration Deadline

March 27 Phase A Submissions Due

April 3 Phase B Teams Selected

April 24 20 Units Delivered & Sales Begin

May 1 Sales End

May 3 Phase B Submissions Due

TBD Award Announcement


